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Big Media Companies Are Getting Even Bigger

That’s Bad News For
American Democracy

More than 90 percent of newscasts contained
no stories on state and local races in the 2004
elections according to a Lear Center study.
Despite $1.6 billion in political advertising
revenue, profit-driven media companies cut
back on reporters and local coverage as they
rely more on prepackaged programs.

We are not getting the information we need

on the most important civic issues like elections
and local affairs. Left unchecked, it will only
get worse.

That’s Bad News For
American Culture

Big media companies make national decisions
about the music we hear on the radio, mak-
ing it difficult for local artists to gain exposure.
While college radio stations and a few other
low-power stations remain the local sources

of more diverse musical choices, big media
companies are trying to buy or block those, too.

Reform Our Media: A Project Of The State PIRGS

And That’s Not What Anyone
Would Expect Of A Free Press

Blacklisting controversial artists ... threats to
boycott “prime-time” presidential news conferences

.. selective coverage of the mainstream media itself.
The public airwaves are NOT being used in the
public interest.

The Internet is also at risk. The world’s newest
and greatest public forum is being threatened by
the telecommunications giants who seek to anoint
themselves gatekeepers with the ability to dictate
who can use the Internet and for what purpose.

Big Media And The Telecom
Giants Want More Control

As these media giants continue to grow, they are
working in Congress and in state legislatures to:

* Allow greater consolidation and cross-ownership
of newspapers, television stations and radio stations
in local markets;

* Control the Internet by blocking others, including
cities, from setting up low-cost or alternative net-
works;

* Eliminate local control over cable and other video
providers and change the rules to allow them to
become gatekeepers for the Internet.

It>s Time For Change

We can build a media system that truly serves the
public interest—one that’s anchored in each com-
munity by newspapers, radio and television stations
that don’t own each other and aren’t controlled by
out-of-town mega-corporations; one that’s but-
tressed by a vibrant and open Internet; and one
where local communities have control over the

size and power of their cable operators and other
providers.

It’s our democracy, they’re our airwaves—here’s
what we can do:

Break Up The Media Monopolies

We're working to reinstate fair media ownership
rules, preventing anti-democratic media conglom-
eration.

Take Back The Public Airwaves

We're working to make broadcasters using publicly
owned airwaves accountable by requiring them to
cover local news and events that impact our com-
munities.

Keep The Internet Free

We're opposing backroom efforts in state capitals
and Washington, D.C., by the cable and telephone
companies to wrest control of both the open Inter-
net and community wireless networks.

Rein In Cable And Phone Companies
We're building local coalitions to ensure that cable
rates are fair and to organize against efforts by tele-
communications giants to provide competition only
on their own unfair terms.

Reclaim Radio

We're supporting the growth of community-owned,
low-power FM radio by supporting rules to level
the playing field for large and community stations.

The State PIRGs
Campalgn For Change

The state PIRG¢’

national advocacy office,

U.S. PIRG, is building

support for media

. reforms as part

11S Pl of a broad coalition of
s organizations. At the

state level, PIRGs are organizing support for

national changes and local initiatives.

California: CALPIRG is organizing a Los
Angeles-based campaign for a Cable Customer Bill
of Rights as well as strong commitments to serving
community technological needs as the city consid-
ers a renewal of franchise contracts.

Pennsylvama PennPIRG has joined forces
with community groups
in Philadelphia to
challenge Comcast

to agree to a Code of
Conduct that meets the
needs of consumers and
workers.

Illinois: Illinois PIRG is working to build support
tor Chicago’s WIFI initiative for city-wide Internet
access.

On College Campuses: Student PIRG chap-
ters across the country are investigating the degree
to which broadcasters are meeting community
needs through local news and information.

Around The Country: Other state PIRG
advocates are monitoring state legislatures across
the country for media industry efforts to block
community WIFI networks or secure video
franchise agreements that fail to meet community
needs.



